Video SEO Guide – Video Search Engine Optimization Tips and Techniques      Mark R Robertson   |   September 18, 2007   |  

In this post, we will cover both how to optimize video content for hosting on your own website as well as how to optimize videos that you plan to upload and host on video search engines and video sharing sites like YouTube, MySpace, and others. How to SEO video.

How to optimize video hosted on your website:
· HTML surrounding video.
When you publish a video on a website, you will want to make certain that it is surrounded with HTML content. This way the search engines can get additional information from the surrounding page as the information contained within a video file can be limited.

· Filename, title, description. These elements are not be enough to allow your video to rank well on its own but it is a necessary step and without this information, your video will definitively NOT rank well.

· Video Files Metadata Optimization
Make sure to encode the keywords into your video’s meta data. Tag videos with specific keywords, even if it means tagging each scene.

· Keyword “video”.
Eric Papczun pointed out at the Search Engine Strategies conference in NY this past April, that a lot of people add the word “video” to their search query keyword phrase. As a result, make sure that you add the word “video” to your title, description, meta data, etc.

· Links and Backlinks.
Just as with SEO for regular webpages, you will want to get as many backlins as possible with the relevant keywords and phrases as the anchor text for these links. Whether this is your own page, or merely a page on a video sharing site that you want to have rank, you will need backlinks. In addition, it is a good idea to crosslink to videos using keywords in anchor text.

· Video sitemaps / MRSS / RSS.
In order for crawlers to easily find all of your online video content, you will want to create a sitemap, RSS, or media RSS (MRSS) file to help engines identify where to locate and index your videos.

· One Video Directory.
Keeping your video content at one place off the root directory helps in providing easy access to search engine crawlers. Move all of your videos into one folder and make sure to upload all your future videos to this same folder

· No to Flash Video Players.
Search engines have a hard time crawling video content inside flash players so stay away from them if you are hosting videos on your own site.

· Optimize your URLs.
In the same way that you do this for other web pages, you will want to optimize your URLs so that they to contain information about the video. Also, make sure you only have one video per URL.

· Submissions
Upload Optimization – These type of video search engines required that your upload your video search files. RSS Optimization – Submit your video to search engines that accept either RSS and/or MRSS.

Social Media Optimization – Add a social flair by getting your “friends” to submit or vote for you on the social media sites



How to optimize video hosted on video search engines and video sharing sites:
· Filename, title, description.
Same as above

· Video Files MetadataSame as above

· Keyword “video”
Same as above

· Links and Backlinks
Same as above

· Make good thumbnails, first and the last frames.
A video thumbnail is what users view when they are deciding between which videos to watch. Different video search engines will grab thumbnails differently. Some will use the first frame while others will take a frame from somewhere in the middle. You will need to experiment with each site to make sure they are displaying the right thumbnail for your video.

· BrandingThe first and the last frames are perfect for branding. Place your logo there, as well as your URL and any other information you think is applicable.

· UniquenessMore than anything, make sure as well that your video is creative and unique. This is the best way to attract backlinks from people who want to share your video.



Additional Optimization Techniques:
Use social bookmarking sites and tools to assist in the visibility of your videos, add backlinks to your videos, and create traffic. Train editors to think like video searchers

Optimization in the Future:
As search engines are working to better determine the content and relevance of multimedia content, the methods that we use to optimize websites and in particular, videos, images, and audio in the future may be quite different. Currently optimization still relies upon including Meta data and keyword information in or surrounding the current content.

With search engines like Blinkx.com, who claim to rely more and more so on OCR (optical character recognition), voice/speech recognition, and image recognition, optimization of video content will likely be much more so about the quality of the video itself. For example, if Blinkx.com relies upon voice recognition as an example, it would be important to make certain that you are speaking clearly in the video so as to make the job of voice recognition easier for the search engines.

